Mr Kidman’s Classroom - MED3 - Revision mind map

Game industry
Development and publishing are separate roles

Emmet and the ordinary hero
Centrality can reposition an apparently
unremarkable character

Other characters

Different personas widen possible points of
identification

Game language

Objectives, characters and feedback
communicate play

Adaptation and participation

Playing offers a different relation to the
story world

Age classification

PEGI signals content suitability, not
difficulty

Promotion 1b Game and players 1

Eo

MED3 - Part B

Promoting media: The

Lego Movie
Multiple audiences
UK television trailer Brand nostalgia and child play can coexist
An advertising break takeover creates an event Prémotion 2 Game and players2 Uses and gratifications
Moving-image persuasion ©O) Apply a need to a particular promotional or

game feature

Context and judgement

Consumer branding and creativity can be in
tension

Editing and sound compress the promise of a film

1. Promotion 1b — Promotion 2: Franchise ownership supports connected promotion



