
Film industry 1aFilm industry 1a
Set productsSet products

Film industry, poster campaign, UK trailer andFilm industry, poster campaign, UK trailer and
game have distinct scopegame have distinct scope

Production and distributionProduction and distribution
A brand collaboration becomes a mass-market filmA brand collaboration becomes a mass-market film

Film industry 1bFilm industry 1b
ConglomeratesConglomerates

A large group can operate across media marketsA large group can operate across media markets

Synergy and cross-promotionSynergy and cross-promotion
Film, toy, advertising and game can reinforceFilm, toy, advertising and game can reinforce

interestinterest

Film industry 2Film industry 2
Risk and franchise appealRisk and franchise appeal
Recognition can reduce uncertainty withoutRecognition can reduce uncertainty without
guaranteeing salesguaranteeing sales
Funding and revenueFunding and revenue
Box office is not the same as profitBox office is not the same as profit

Promotion 1aPromotion 1a
Poster hierarchyPoster hierarchy
Composition directs attention to character andComposition directs attention to character and
spectaclespectacle
Brand and written codesBrand and written codes
Logo, title and release information performLogo, title and release information perform
different jobsdifferent jobs
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1. Film industry 1a → Film industry 1b: Franchise ownership supports connected promotion1. Film industry 1a → Film industry 1b: Franchise ownership supports connected promotion

MED3 · Part AMED3 · Part A
Promoting media: ThePromoting media: The

Lego MovieLego Movie

Mr Kidman’s Classroom · MED3 · Revision mind mapMr Kidman’s Classroom · MED3 · Revision mind map


